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H1 2019 HIGHLIGHTS



H1 & Q2 2019 HIGHLIGHTS 2 elica

A PersistingNegative WW Industry-1,0%)’

AbSlh {Ft SHEI%ve L 2G1833% Organic)
A Cooking +0,3% vs. H1 LY, despite negative market demand and persisting B2B EMEA drop from Q4 2018
A Motor Division -15,2% vs. H1 LY, penalised by EU and Turkish demand

A ©OWNBrand X pwmIm: 2F O221Ay3 odzaaySaa alf

A Maintaining a Solid Operating Performance growth in a Top line stress scenario
A Q2 ADJ EBITDA MMZIn €a X dpdxE:r 2y bSO {tS&a oyzIm: X H
A Q2NETPROFITMZIn €a @Qa® n3c €a VH HAMY ObTcId:0
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(*) Source: Elica Grougstimates
(**) ExcludindFRS 1éffect 4



MARKET SCENARIO
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A Improving EU thanks to positive demand in Nordics and France; negative East EU (Tu
A22NBESYAY3 b! 3 at26Ay3 R2oy 20SNI f flaté! YS

Volume Change% vs . Y-1 Q219 H1 ‘19 Key eVidence

EMEA
0, 0,
Western Europe 1.0% (0.2%) EE highlights a downtrend due to the sharply drop of
] Turkish Market. Russia registers a stability in the
Eastern Europe (incl. CIS) (1.3%) (1.1%) domestic demand compared to the previous year.
Slight recovery of the WE mainly thanks to France and
Europe 0.0% (0.6%) northern EU countries. Germany and UK continue to
register a negative trend.
EMEA 0.1% (0.5%)
AMERICAS
. o AMERICAS
North America (6:5%) (2.1%) NA negative performance due to a decrease in
o consumption growth and tariff uncertainty.
Latin America (1.1%) 0.1% Despite the positive performance of Brazil, LA records a
feeble downtrend driven by Argentina.
AMERICAS (4.5%) (1.3%)
ASIA
ASIA 0.8% 6%
{0.8%) (0.6%) Chinese Market shows a slight deceleration due to real
estate Market contraction.
WORLD (1.0%) (0.7%) India and South-East Asia continues to perform well.

Source: Elica Group Estimates



NET SALES DYNAMICS



H1 2019 SALES KEY DRIVERS 2 elica

A Net Sales decrease of (1.9%), driven by negative industry trend (EMEA, NA) and
persisting B2B EMEA demand drop from Q4 2018, partially offset by strong B2C
price/mix effect and positive trend on other EMEA OEM Customers.

Vol/Price/Mix | (7,5) (3.1%) Vol/Price/Mix | (3,9) (3.2%)

Currency 2,9 1.2% Currency 1,6 1.3%

Reported (4,6) (1.9%) Reported (2,3) (1.9%)




H1 2019REGIONASALES DISTRIBUTION
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A EMEA negative performance driven by OEM customers trend and negative industry
partially balanced by Elica branded products positive performance

A YoY Growth in Americas and Asia despite decreasing market demand vs. H1 2018

-4,8% vs LY¥4,6% Net FX)

EMEA 70%

AMERICAS 16% +7,0% vs LY (0,2% Net FX)

ASIA 14% +4,3% vs LY (+1,9% Net FX)
0

-1,9% vs L¥3,1% Net FX)

TOT REPORTEI00%

= H12019 =H1 2018

-5,3% vs L¥H,3% Net FX)

EMEA 70%

AMERICAS 16% +9,3% vs LY (3,1% Net FX)

ASIA 14% +4,5% vs LY (+1,7% Net FX)
0

-1,9% vs LY¥g,2% Net FX)

TOT REPORTEI00%

=Q2 2019 =Q2 2018




H1 2019 SALES BYSINESBRAND
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A Cooking Business Sales +0,3% vs LY despite Negative Industry and B2B EMEA drop
A Motor Division penalised by overall demand trend and Turkish market dynamics

A OWN BRANDS @ 51%

+0,3% vs LY¥1(1% Net FX)

COOKING 88%

-15,2% vs LY1(5,1% Net FX)

MOTORS 12%

OWN BRANDS1%

OEM 49% -7,0% vs LY¥§,9% Net FX)

mH12019 =H12018

+8,7% vs LY (+7,9% Net FX)

+0,1% vs LY1(4% Net FX)

COOKING 88%

-14,4% vs LY1@,3% Net FX)

MOTORS 12%

OWN BRANDS:1% +9,29% vs LY (+8,1% Net FX)

OEM 49% -8,0% vs L¥9,9% Net FX)

=Q22019 =Q2 2018
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ECONOMICS & FINANCIALS



H1 2019 EBITDA
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A EBITDA @ 2018 IFRS 8,3%: +10 bps vs. LY de98keNet Sales

A HZn

€ a
% NS +150 bps

19,3 16,1

ae | R2adzadyYSyli

+20,0%

(1.6%)

% NS. 2018 GAAAP +10 bps

H1 2018
EEBITDA ®ADJUSTMENT ®IFRS 16 Effect

H1 2019

60/ 9h

€ a

91

F AINBSYSyidus wSai

+42,0% 6,4

(1.4%)

% NS. 2018 GAAAP +10 bps

Q2 2019 Q22018
mEBITDA ®mADJUSTMENT =|FRS 16 Effect
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H1 2019 PROFITABILITY KEY DRIVERS
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A Negative Volume effect partially recovered through Price/Mix, fully offset through
Manufacturing Costs and SG&A containment

A IFRS 16 effect on YoY comparison

Change vs-Y

Volume/Price/Mix

Operations Efficiency

Currency

Change vs-Y

Volume/Price/Mix

Operations Efficiency

+
Cost Efficiency +4+
IFRS 16 +

' 5W 9. L¢C5! | 0€lq20

Currency +
Cost Efficiency +4+
IFRS 16 +

' SW 9. L¢5]

0 €70
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H1 2019NET PROFIT 2 elica

AbSUO tNRFTAG GUNROdzGFOfS (G2 0UKS DNRdzLI A
A India ownership share change and Japan performance effect over Minorities increase

~S——-

- -

~N_——-

H1 2019

H1 2018 Q22019 Q22018

m Minorities ® IFRS 16 Effectm Net Profit attributable to the Group = Minorities = IFRS 16 Effect Net Profit attributable to the Group
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NET FINANCIAL POSITION 2 elica

A Operating CF impacted by Inventory increase to support B2C growth and product
availability in key markets.
Al1t9. NBRAzOOGAZ2Y 2F nIn ae Qad | M HAMY

H1 2019 H1 2018

M rosimive € a M rPosiTive € a
M NEcAaTIVE M NecaTIVE
67,7 11,4 69,9
’ 16 62,7 69,3 195 31 2.9 03
,a 34 05 L 14,2 i
OPENING NFP IFRS 16 DFENlNG NFP DPERA"NG CAPEX TAXES ' FINAMCIAL ’ FX ' NRI (I:LOSWG NFP NFP @ ' OPERAT'NG'! CAPEX ' TAXES ' FlNANClAL' EX ' CLOSING NF¥
@ 2019IFRS  EFFECT @ 2018 IFRS CMH FLOW TEMS EFFECT (**) @ 2018 IFRS 2018 IFRS CASH FLOW (*) ITEMS EFFECT @ 2018 IFRS

(*) PreTax
(**) GutmannGMbHtransaction 15



PRODUCT & BRAND






NikolaTesla&LAME; EMEA first gas hob with integrated aspiration 2 elICa

ADVANCED EASY TO
TECHNOLOGY MAINTAIN
0
O
DIRECT FUNCTIONAL
CONTROL DESIGN

)

DUAL MULTI FLEXI
BURNER SPACE
. .

EASY

o —

WOK-UPPER
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PRODUCT & BRAND CAMPAIGNS

ADDIO VECCHIA BILANCIA.
BENVENUTO NIKOLATESLA LIBRA.

2 ellca
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