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(*)  Source: Elica Group Estimates
(**) ExcludingIFRS 16 effect

H1 & Q2 2019 HIGHLIGHTS

Á Persisting Negative WW Industry (-1,0%)

ÁbŜǘ {ŀƭŜǎ ноф aϵΣ -1.9% vs H1 2018 (-3,1% Organic): 

Á Cooking: +0,3% vs. H1 LY, despite negative market demand and persisting B2B EMEA drop from Q4 2018

Á Motor Division: -15,2% vs. H1 LY, penalised by EU and Turkish demand

ÁάOWN Brandέ Ϫ рмΣп҈ ƻŦ ŎƻƻƪƛƴƎ ōǳǎƛƴŜǎǎ ǎŀƭŜǎΣ ƎǊƻǿƛƴƎ Ғф҈ Ǿǎ Iм нлму

Á Maintaining a Solid Operating Performance growth in a Top line stress scenario 

Á Q2 ADJ EBITDAΥ   ммΣл ϵa Ϫ фΦл҈ ƻƴ bŜǘ {ŀƭŜǎ όуΣп҈ Ϫ нлму LCw{Σ Ҍмл ōǇǎ ǾǎΦ vн нлмуύ

Á Q2 NET PROFIT:     мΣл ϵa ǾǎΦ лΣс ϵa vн нлму όҌтсΣф҈ύ

Á NFP όснΣтύ ϵa Ǿǎ όсфΣфύ ϵa Iм нлму (@ 2018 IFRS)

(*)

(**) 



MARKET SCENARIO
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Source: Elica Group Estimates

COOKER HOODS INDUSTRY SHIPMENTS (UNITS)

Á Improving EU thanks to positive demand in Nordics and France; negative East EU (Turkey)

Á²ƻǊǎŜƴƛƴƎ b!Σ ǎƭƻǿƛƴƎ Řƻǿƴ ƻǾŜǊŀƭƭ !ƳŜǊƛŎŀǎ ǘǊŜƴŘ ǿƘƛƭŜ ¸ƻ¸ ƻǳǘƭƻƻƪ ǊŜƳŀƛƴǎ άflatέ



NET SALES DYNAMICS
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H1 2019 SALES KEY DRIVERS

Á Net Sales decrease of (1.9%), driven by negative industry trend (EMEA, NA) and 
persisting B2B EMEA demand drop from Q4 2018, partially offset by strong B2C 
price/mix effect and positive trend on other EMEA OEM Customers.

ϵa

Currency

Reported

%ϵa

(4,6) (1.9%)

Change  vs Y-1 

Vol/Price/Mix (7,5) (3.1%)

2,9 1.2%

H1 Q2

ϵa

Currency

Reported

%ϵa

(2,3) (1.9%)

Change  vs Y-1 

Vol/Price/Mix (3,9) (3.2%)

1,6 1.3%
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H1 2019 REGIONALSALES DISTRIBUTION

Á EMEA negative performance driven by OEM customers trend and negative industry 
partially balanced by Elica branded products positive performance

Á YoY Growth in Americas and Asia despite decreasing market demand vs. H1 2018

H1 Q2

EMEA

AMERICAS

ASIA

TOT REPORTED

+7,0% vs LY (0,2% Net FX)

+4,3% vs LY (+1,9% Net FX)

-4,8% vs LY (-4,6% Net FX)

-1,9% vs LY (-3,1% Net FX)

EMEA

AMERICAS

ASIA

TOT REPORTED

+9,3% vs LY (3,1% Net FX)

+4,5% vs LY (+1,7% Net FX)

-5,3% vs LY (-5,3% Net FX)

-1,9% vs LY (-3,2% Net FX)

167,1 

37,9 

33,7 

238,7 

175,5 

35,4 

32,3 

243,3 

70%

16%

14%

100%

H1 2019 H1 2018

85,1 

19,8 

17,2 

122,1 

89,8 

18,1 

16,4 

124,4 

70%

16%

14%

100%

Q2 2019 Q2 2018
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107,5 

14,6 

55,4 

52,1 

107,4 

17,0 

50,7 

56,7 

88%

12%

51%

49%

Q2 2019 Q2 2018

H1 2019 SALES by BUSINESS - BRAND

Á Cooking Business Sales +0,3% vs LY despite Negative Industry and B2B EMEA drop

Á Motor Division penalised by overall demand trend and Turkish market dynamics

Á OWN BRANDS @ 51%

H1 Q2

209,1 

29,5 

105,7 

103,5 

208,4 

34,8 

97,2 

111,2 

88%

12%

51%

49%

H1 2019 H1 2018

COOKING

MOTORS

OWN BRANDS

OEM

+0,3% vs LY (-1,1% Net FX)

-15,2% vs LY (-15,1% Net FX)

+8,7% vs LY (+7,9% Net FX)

-7,0% vs LY (-8,9% Net FX)

COOKING

MOTORS

OWN BRANDS

OEM

+0,1% vs LY (-1,4% Net FX)

-14,4% vs LY (-14,3% Net FX)

+9,2% vs LY (+8,1% Net FX)

-8,0% vs LY (-9,9% Net FX)
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19,7 20,1

-2,0 -4,0

1,5

H1 2019 H1 2018

EBITDA ADJUSTMENT IFRS 16 Effect

H1 2019 EBITDA

Á EBITDA @ 2018 IFRS 8,3%: +10 bps vs. LY despite -1,9% Net Sales

ÁнΣл aϵ !ŘƧǳǎǘƳŜƴǘ ό/9h ŀƎǊŜŜƳŜƴǘΣ wŜǎǘǊǳŎǘǳǊƛƴƎ /ƻǎǘǎύΣ пΣл aϵ ƛƴ нлму όDǳǘƳŀƴƴύ

H1 Q2

8.1% 6.6%% NS +150 bps

ϵa

19,3 16,1+20,0%

8.3% 8.2%+10 bps%  NS. 2018 GAAAP

ϵa

(1.6%)
10,2 10,4

-2,0
-4,0

0,8

-5,0

0,0

5,0

10,0

15,0

Q2 2019 Q2 2018
EBITDA ADJUSTMENT IFRS 16 Effect

7.4% 5.1%% NS +150 bps

9,1 6,4+42,0%

8.4% 8.3%+10 bps%  NS. 2018 GAAAP

(1.4%)
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H1

H1 2019 PROFITABILITY KEY DRIVERS

Á Negative Volume effect partially recovered through Price/Mix,  fully offset through 
Manufacturing Costs and SG&A containment

Á IFRS 16 effect on YoY comparison

ϵa

!5W 9.L¢5! όϵaύ1,2

Change  vs Y-1 

Volume/Price/Mix

Operations Efficiency

Currency

Cost Efficiency

IFRS 16

-

+

+

--

++

Q2

ϵa

!5W 9.L¢5! όϵaύ0,7

Change  vs Y-1 

Volume/Price/Mix

Operations Efficiency

Currency

Cost Efficiency

IFRS 16

-

+

+

--

++
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0,9

0,5

0,1

0,0

-0,2

0,0

0,2

0,4

0,6

0,8

1,0

1,2

Q2 2019 Q2 2018

Minorities IFRS 16 Effect Net Profit attributable to the Group

H1 2019 NET PROFIT

ÁbŜǘ tǊƻŦƛǘ ŀǘǘǊƛōǳǘŀōƭŜ ǘƻ ǘƘŜ DǊƻǳǇ ƛƳǇǊƻǾƛƴƎ ооΣп҈ ǾǎΦ Iм нлму όҌлΣо aϵύ

Á India ownership share change and Japan performance effect over Minorities increase

H1 Q2
ϵa ϵa

+76,9%1,0

0,6
+696%

+71,8%

1,8
1,3

-0,1

1,5

1,0

-0,5

0,0

0,5

1,0

1,5

2,0

2,5

3,0

3,5

H1 2019 H1 2018

Minorities IFRS 16 Effect Net Profit attributable to the Group

+31,0%3,1

2,4+43,3%

+36,9%
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(*) Pre-Tax
(**) GutmannGMbHtransaction

NET FINANCIAL POSITION

H1 2019 H1 2018

Á Operating CF impacted by Inventory increase to support B2C growth and product 
availability in key markets.

Á/!t9· ǊŜŘǳŎǘƛƻƴ ƻŦ пΣп aϵ ǾǎΦ Iм нлму

ϵaPOSITIVE

NEGATIVE
ϵaPOSITIVE

NEGATIVE

69,3
69,9

14,2
3,1 2,919,5 0,3

NFP @
2018 IFRS

OPERATING
CASH FLOW (*)

CAPEX TAXES FINANCIAL
ITEMS

FX
EFFECT

CLOSING NFP
@ 2018 IFRS

(**)

10,3 9,8



PRODUCT & BRAND
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Gas is nothing without air

NikolaTeslaFLAMEςEMEA first gas hob with integratedaspiration
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NikolaTeslaFLAME ςEMEA first gas hob with integrated aspiration 
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PRODUCT & BRAND CAMPAIGNS


