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Q1 '10 - Highlights =elica

aria nuova

Positive market trend

Group sales over performing in all major markets, with double digit
growth of cooker hoods own brand sales

Strong operating margin for the third consecutive q uarter

Decreasing Inventory levels
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Q1’10 - Cooker Hoods Industry Unit Shipments*

Change % vs. Q1 '09*

* Elica Group estimates
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Q110

Western Europe 2.0%
(cuing O15) B0%
Europe -1.2%
North America 4.0%
Latin America 10.0%
Americas 6.6%
Rest of the World 9.0%
World 4.9%
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Q1 ‘10 — Consolidated Income Statement =plica
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M€

1

Net Sales 88. 82.3 7.0%
EBITDA 6.4 4.4 48.0%
% 7.3% 5.3% 2.0 p.p.
EBIT 2.3 0.2 n.a.
% 2.6% 0.3% 2.3 p.p.
Group Net Result 1.5 2.0 (26.3%)
% 1.7% 2.4% (0.7 p.p.)
EPS* — Euro cents 2 56 347 (26.3%)

*EPS as at December 31, is calculated by dividing the Net Result pertaining to the Group by the number of ordinary shares outstanding, excluding
treasury shares at the same data.
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Q1’10 — Elica Sales Trend =plica
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Change % vs Q1 '09

» Cooker Hoods
- Overall better than market (+6.0%)
: - Q1’10
- Own Brands: Over performing  (+15.4%)
the market Europe 5 6%
- Client brands: increase (+1.8%) with
growing market share in Top OEMs and AMericas 19.7%
keeping customers portfolio rationalization 7D
of low margin/credit risk ones
- strong increase of high-end segment Rest of the World 9.4%
(+9.6%)
« Very good perfomance of Electric Motors Total 7.0%
(+12.8%)
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Net Working Capital and Net Financial Position as of March 31 =plica
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M€
] b Ql
Q110 12M'09 g Q1'09
» Tight credit control in a
still tough environment
Trade receivables 88.2 85.6 84.6 4.3%
Inventories 40.1 41.5 46.7 (14.1%)
 Significant decrease of
Inventories Trade payables (79.9) (86.8) | |(78.1) 2.3%
Net Working
Capital (Managerial) 48.4 40.2 53.2 (4.8)
* Close payables % on annualized sales 13.7% 12.0% 16.1% 2.4p.p)
management control
Net Debt (Cash) 24.6 22.9 36.8 (12.2)

May 13, 2010 6



Consolidated Balance Sheet as of March 31

M€

Net operating fixed

2010 2009
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2010 2009

assets 111.2 || 109.7 | Net Debt (Cash) 24.6 36.8
Trade receivables 88.2 84.6 Group equity 128.4 121.9
Inventories 40.1 46.7 o

Trade payables (79.9)|| (78.1)| Minorities 2.0 1.8
Short term assets & (7.7) (5.4)

liabilities

Net Working Capital 40.7 47.7 | Total Shareholders’ 130.4 || 123.7
% on annualized sales 11.5% 14.5% | equity

Net financial assets 3.2 3.1

Net Capital Employed 155.0 160.5 Total Sources 155.0 160.5
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Consolidated Cash Flow
ME
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Operating cash Flow (0.4) 1.9
CapEx (2.5) (3.4)
Cash Flow before financial activities (2.9) (1.5)
Financial operations & others 0.4 (0.4)
Cash Flow to shareholders (2.5) (1.9)
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Net Financial Position as of March 31, 2010

M€
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Cash, bank
deposits and
marketable
securities

Long-term financial
liabilities

Short-term financial
(18.0) | jabilities
Total Financial
Liabilities

13.8

28.8

42.6

Net Debt (Cash): 24.6 M€




Manufacturing delocalisation

Hoods volume allocation Q1
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LOW COST
COUNTRIES

WESTERN
EUROPE

2009

2010
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Cooker Hoods revenues breakdown

Value data Q1
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OWN
BRAND

CLIENT
BRAND

2009

2010
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New products launches Q1 2010 =elica
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Elica brand
6 new products (pre-Eurocucina releases)

Reef Kuadra Elektra

Opera House Tube
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New products launches Q1 2010 =elica
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Client brands
15 new products
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One Brand =olica
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Elica and Elica Collection come together
once again in Elica, bringing all the
experience and innovation of our company’s
first 40 years to the largest selection of
products in the world.

Every Elica hood is created from a central
core of needs and values: the need to live
well, the need for food, the values of home,
the values of life. It is an expression of
beauty, of belonging, of feeling part of the
world as it is today.

Elica brings a new identity to every kitchen:
aria nuova — a breath of fresh air to inspire
well-being.
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New pay-off =elica
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“Aria Nuova” is a declaration in two words. And

while it's a declaration that contains both the

present and future of Elica, there’s also a lot of

the company’s past, of the spirit with which it

began its adventure 40 years ago. There’s its -

Italianness, finally speaking to the world in its

own language, reaffirming the pride and true %I Ica
excellence of the Made in Italy hallmark. But aria nuova
above all there’s aria — air — the element that

Elica inhabits and wants to preserve at all costs,

spreading the culture of ecodesign,

communicating a new sensibility. Because the
air is precious, and belongs to all of us.
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Awards: Top Employer 2010 =elica
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Top

EMPLOYERS

AWARDED BY THE CRF INSTITUTE

Elica wins Top Employers reputation from CFR, international organization that evaluates
the best business practices in 10 countries in the world.

Elica is among the companies most appreciated by talented persons.
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Fairs: KBB Birmingham

Elica was at KBB NEC Birmingham fair from
21st to 24th March 2010.

KBB Birmingham 2010 is the UK's largest
collection of kitchen, bedroom and bathroom

suppliers.
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University Project_1

The research and innovation project “Eco-
design & Eco-innovation: planning with air for
new styles of sustainable life” carried out with
the ProCam Department (Industrial Design
Section) of the university’s Faculty of
Architecture: a highly original venture that Elica
and the university have been working on
together for a year.
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University Project 2 =elica
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The corporate branding project *fatti un giro
sostenibile (“Take a sustainable trip”), which is
aimed at the creation of a slogan or claim
relating to environmental themes. The project
involves the elaboration of the experience in
Elica of the young green-thinking designers
from the previous project, using their
observations to formulate the key words able
to express concepts relating to sustainability
The project is aimed at five students from the
Communication and Marketing course of the
Faculty of Psychology at Rome’s La Sapienza
university.
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Events: Lagostina Project

Elica and Lagostina , two of the most
innovative companies in the kitchen field, put
their heads together again to usher in 2010.
Fabrizia Meroi, a “3-fork” chef in Gambero
Rosso, Italy’s premium restaurant guide,
celebrated the marriage between these two
aristocrats of the kitchen with a Live

Showcooking event in a specially reserved

area inside the Elica Via Pontaccio showroom.
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Strategic expansion: Indian Joint Venture —elica
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Indian Joint Venture
(51% capital share)

» Mexico (2006) « Italy (since 1970) » Japan (2006)

« Poland (2005) * India (2010)
» Germany (2008)
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Indian Joint Venture goals =plica
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to enter one of the worldwide cooker hoods fastest growing market and
serve OEMs customers with local productions

to open a strategic window in one among the most important Asian markets
of the future

to further enhance LCC procurement activities
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Final remarks =olica
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2010 guidance confirmed :

Market demand 2010 somewhat positive

Elica net sales 2010 +3% + +5%

Continuous focus on innovation and cost savings to improve Ebitda 2010
+20% + +30%

Working capital optimization for continuous strong cash flow
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Disclaimer =plica
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This presentation contains forwards-looking information and statements about Elica S.p.A and its Group. Forward-looking
statements are statements that are not historical facts. These statements include financial projections and estimates and
their underlying assumptions, statements regarding plans, objectives and expectations with respect to future operations,
products and services, and statements regarding future performance.

Although the management of Elica S.p.A. believes that the expectations reflected in such forward-looking statements are
reasonable, investors and holders of Elica are cautioned that forward-looking information and statements are subject to
various risk and uncertainties, many of which are difficult to predict and generally beyond the control of Elica S.p.A.; that
could cause actual results and developments to differ materially from those expressed in, or implied or projected by, the
forward-looking statements.

These risks and uncertainties include, but are not limited to, those contained in this presentation. Except as required by
applicable law, Elica S.p.A. does not undertake any obligation to update any forward-looking information or statements.
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